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First Semester MBA Degree
Marketing

Time: 3 hrs.
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7a.
b.
c.

Note: 7. Answer any S6$!)${ull questions from*pl io Qr.
2. Questior No{-l$Jompulsory. ry@ry

b. 'oA marketer should tffiuf'understand the factors"-that influence consumer behavior".
Discuss. * _,-*' l*t*" (07 Marks)

c. List out the comporreg.tsSf the marketing environd€nt. Examine the factors you consider
while introducing Sfltgnline tutoring service._.q, 

q' 
(10 Marks)

- ^u ''"-''' '

2 a. Distinguish&q$een cause-related and soffi4narketing. (03 Marks)

b. "Consumili"'tMlile propositions are essen&l part of a company's business strategy". Explain.

Also, liSt tho components of consumex*alue. ..,- r,, (07 Marks)

c. Explaiir,the stimulus-response mdt[e..luf consumer behavior. How do you apply the model to

a laptop purchase? . , "_ 
r. ,.,,.,.. (10 Marks)

.*,,,,*,,* it'+*" '"'" #*,\
3 a. Classiff the means of extqi[iffii a product line- * 

*$ . 1' (03 Marks)

c. Discuss the stages of a@roduct life cycle d*\f"t""unt marketiagfrhfrategies. (10 Marks)

*: I.I a. Explain the 3V concepts in marffiing. ri "i'' (03 Marks)

,,,''*..,,."'-, ' M- tqrrj

4 a. Distinguish beh#Sen volume and deeprsffientation with s*itable examples. (03 Yu*Ob. "There are gleat differences in_th&; bnsumer behq"Y-1,,96. while buying car versus buying
chips". Jt{pti,.ify the above statemffiliby highlightinqthTorms of consumer buying behavior.

(07 Marks)

c. Expldi#hib various r.g*"dttqgtfiethods used by nruarfeters in consumer markets. (10 Marks)

(03 Marks)
the consumer market,

a brand's identity. Also
(07 Marks)

analysie various
(10 Marks)adopted in

6 a. Distinguish between conv.e.pfrInnal marketing channel and vertical marketing system.
(03 Marks)
(07 Marks)
(10 Marks)

(03 Marks)
(07 Marks)

Discuss fhrious elements of the sales promotion mix and their relevance in the marketing of
(10 Marks)new products.

i{ I of}

llilllilri:t;,,:.j

Explain the AIDA modeft marketing communication.
Discuss the steps r4. do#elopment effective communication.

.$. "' l.

Compare the phsltrdnd pull marketing strategies with appropriate examples.

Explain the cg,,mponents of a marketing plan"
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Jio Mart, an e-cofitmerce venrure of Relipci\dtail Limited, the retail,"qrm of the leading

business conglomerate in India, Reli ies Limited. JidqWf'afi, launched in
December 2Alg,aimed to integrate aigffiti,aiif neighborhood physicaf',retail stores to help
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up small Kirana stores i-ril.,,-#Fdf stor"r; to empanel tfrerh: Jio Mart acted as the digital
storefront, representing a bienSof Reliance Retail's di$ribution centres, Reliance Jio's
customer base, the nei mass-and-pop il outlets

owned by reliance.
April 2020 to pilot its*'&line food and grocery Charinel Jio Mart. Jio Mart expected the

customers get easy access to househos esientials. The Jio Mart platform aimed to connect

local grocers through an offline-1$rffie business model that"would help consumers to

place order online and get grocffisi@livered from a store pe&ffi Reliance started signing

partnership to llad;fu&hatsApp being rsJd b6, sniall businesses to connect with customers.

Later, the onlin@goitry platform extended its gervices to 200 cities and towns across India.

The soft lagrc$ 8f lio Mart took Rel{ffi one step closer to taking on e-commerce

companies,4Ji\ Amuon, Flipkart, Puytrn{ Swiggy and Zomato, which had already
estahlished i'HBfnselves in the Indian,e-d6mmerce market. However. it remained to be seenestablishdiJ ffiBflrselves in the Indiane-c6mmerce market. However, it remained to be seen

whetlp'ioR'eiance Retail would bqblb to revolutionise.ffi6vs-conlmerce industry with Jio

Mart.%* i ,3'' ,##
...,-, i# ,f
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"^"fl.,,. "{-" *1,a. Examine the impact of covid.Jgin Indian retait gpfu:fi" # has changedffindustry.

b. Analyse how e-commerce Br[ayers can chang@r8 ge''tailing scenario in a"given situation.
',:.' ,. 

* ,, ,!,, (10 Marks)
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